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4231 | Consumer Behaviour Marketing
4241 | Financial Analysis _ Finance
4251 | Management Thought ' Management
So/ob/0%9 4261 _Accounting Theory _ _ Accounting
s | 542311 | Sclling and Salesmanship Marketing
__ 542411 | Financial Markets & Institutons | Finance
942511 Accounting and Information Syste-ms o “Accounting”
942611 | Industrial Relations Management
- 4232 Marketing Research ' ' Marketing
4242 | Security Analysis & Portfolio Management Finance
4252 | Industrial Relations & Conflict Management Management
3/ob /2039 4%62 | Financial Statement Analysis 7 ' Accounting
WEEqlq 542313 Integrated Marketing Communication Marketing
- 542413 _Einaq_cialAna_lysis and Business Valuation Finance
542513 | Auditing | Accounting
542613 Management Information Systems ” Management
4283 |MarketingPromotion | Marketing
4243 | Financial Markets & Institutions Finance
s8/on/3030 | 4253 Compa_rative Managfament I\/Ianagement
'j‘-'a“"”if%iﬂ'sr . 4263 Specialized Accountlng_ S | Accounting
_ 942315 | SME Marketing T ~ Marketing
542415 | Fiscal and Monetary Policy |  Finance
242515 | Advanced Cost & Management Accounting | Accounting
542615 | Operations Management - Management
4234 Brand Marketing ' ' Marketing
4244 Public Finance Finance
4254 Industrial Psychology Management
safas asse 4264 | Corporate Reporting & Disclosure _Accounting
414 542317 International Economics Marketing
_ 5;12417 | Security Analysis and portfolio Finance
| Management
542517 | Accounting Theory 7 _ Accounting
_“_”775426_1'7 ) S_trateg_ic__Management Management
542319 | Agricultural & Food Marketing Marketing
Yo/os/3030 ,,_5_4_2419 N _.Re?'“_EST_Gtef'r]aﬂﬁe - = s = Finance
S, 542519 Accourltlng for Government and Non-Profit Accounting
| Organization
B 542619 | Total Quality Management Management
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